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Company from the store equipment industry

CPC reduced by 84%

Effects achieved

To prepare the campaign, we used the artificial intelligence optimizer, which was connected during its launch. As

a result, we have reduced the cost per click on the ad by 84% from the very start, which automatically translated into
an increase in the number clicks by 1048%. We have reduced the rate from a market value of 2.18zt to 0.35zt in the
present day. Assuming that we had a budget of 4000zt and the rate per click of 2.18zt, we would able to generate 1834
visits. At a reduced cost of 0.1974, it would be 21053 entries instead. It proves that, with proper optimization, we can get
19,219 more entries without the need of increasing a budget.
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Actions taken

For this client, we have prepared a Google Ads campaign in the search network, advertising network (remarketing)
and Google Shopping product campaign - all within the budget of 669zt
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Campaign goal

The goal set for us by the client was to reach a precisely defined target group — owners and ma-
nagement of the grocery stores. By reaching out to them, we could be able to help our Partner
maximize sales of his AHT freezers, trolleys and shopping baskets. Having that in mind, we
begun the preparation of relevant advertising texts that were written in a way that encouraged
making larger orders — in addition, we have used remarketing to increase brand awareness and
strengthen its image.
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Contact our specialist

Feel free to contact us - if you have questions,
we will gladly answer them.

We guarantee full support and consultancy at every stage
of using Skalium.
Best regards, Skalium Team

support@skalium.com
www.skalium.com




