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Case Study
As part of our actions, we have prepared a Google Ads campaign in the search network and advertising network

(Remarketing and Display) with a monthly budget of 660zł from July to February. We were gathering a lot of
convertion - the customer noted a large telephone response and the number of inquiries via the contact form

increased – so our budget has been increased to 900zł at the beginning of March.

Our strategy
We've implemented conversion measurement codes to determine which keywords bring us the 
best effects. We left phrases that during the campaign gave the most valuable conversions for 
companies (contact forms, telephones). In addition to that, we've narrowed the targeting area 
to cities and voivodships that were the most intrested in ours client offer. To encourage custo-
mers to return to the website, we also launched a Display and Remarketing campaign.

We used the artificial intelligence to optimize the campaign. It allowed to reduce the CPC on the ad by 65%, which 
resulted in a 203% increase in clicks. From the market rate of 1.88zł, we managed to reach the rate of 0.65zł today. 
With a theoretical budget of 4000zł and the rate per click of 1.88zł, we could generate 2128 visits - by reducing the cost 
per click to 0.65zł, we are able to get this number up to 6454 visits. In such situation, with the same amount of invest-
ment we get 4326 more entries.

Effects achieved
CPC reduced by 65%

Actions taken

Company from the environmental industry



Contact our specialist

Feel free to contact us - if you have questions,
we will gladly answer them.

 
We guarantee full support and consultancy at every stage

of using Skalium.

Best regards, Skalium Team

support@skalium.com
www.skalium.com


