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Case Study
Actions taken

With a budget of 3200zł, we've prepared a Google Ads campaign on the search network and the
Display Network (Remarketing).

Our strategy
Development of our stategy begun by choosing the most precise keywords that were genera-
ting a large number of queries for our Partner. Our goal was – for the most part – to gain as 
much conversion from contact form, contact tab and phone calls as possible.  During imple-
mentation, we've narrowed down the keywords to the ones with the biggest conversion precise 
phrases, such as "trapezoidal sheets t18 / t35" proved to be the best for task mentioned above. In 
addition, we reduced the campaign to 12 voivodships, where the most profitable inquiries were 
made. Thanks to that decision, we were able to work out even higher return on investment.

To achieve best possible results from the start, we used our artificial intelligence optimizer, which allowed us to
reduce CPC by 82%. With that, we were able to increase number of clicks by 461%.
Before optimization, cost of one click was 1,74zł – it allowed us to generate 2299 visits, assuming our budget was 
4,000zł at that time. By reducing the CPC to 0,31zł, we were able to increase potential number of visits to 12903, which 
is 10604 more enteries to the site without changing the overall budget.

Effects achieved
CPC reduced by 82%
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Contact our specialist

Feel free to contact us - if you have questions,
we will gladly answer them.

 
We guarantee full support and consultancy at every stage

of using Skalium.

Best regards, Skalium Team

support@skalium.com
www.skalium.com


