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Actions taken
Within the budget of 2,700zł, we have prepared for our client a Google Ads campaign in the search network and

a product campaign. The main conversion we had to aquire was selling through the online store basket.

Our strategy
We based our strategies on current trends - we split up the sponsored links campaign for a de-
dicated campaign for mobile devices and computers. This solution allowed us to optimally 
adjust different device expences – and thanks to that, we were able to obtain lowest possible 
CPC with highest sales. Link breakdown has also enabled us to accurately monitor the effective-
ness of conducted actions and determine which channel will get us more valuable conversions. 
In this case, it turned out to be the mobile version of the website, through which the largest 
number of orders was placed.

In order to achieve the best results, the artificial optimizer was connected at the moment that we launched our cam-
paign – it allowed us to reduce cost per click on the ad by 81%, and thus increased overall clicks by nearly 423%. 
Today, we have achieved the reduction from the market rate of 0,68zł to 0,13zł. For example, with 4000zł and a 0.68zł 
click rate, we could generate 5882 visits to the website - at a reduced rate at 0.13zł though, it would be 30,769 entries. 
That means that with the same amount of investment, we can possibly generate 24,887 more entries.
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Contact our specialist

Feel free to contact us - if you have questions,
we will gladly answer them.

 
We guarantee full support and consultancy at every stage

of using Skalium.

Best regards, Skalium Team

support@skalium.com
www.skalium.com


